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Axrs Communreat/ons eommrssroned a research agency n November 2027
_to'survey consumers to understand the new normal preferenee and user. - -
pereept/on and expe,etat/ons of unmanned stares in APAC i SR S
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Australia,

Hong Kong, Indiaq,
Indonesia, Japan,
New Zedaland,
Singdapore,

South Koredq,
Thailand

RESEARCH PROFILE:

"UNMANNED STORES” ARE PHYSICAL STORES USUALLY
WITH FEW TO NO CASHIERS OR STAFF. THEY CAN BE
FULLY OR PARTIALLY UNMANNED. THE STORE RELIES

ON VARIOUS TECHNOLOGY AND AUTOMATION TO
FUNCTION.

Safety and Secunty f;f ; '
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- ARE COMFORTABLE
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ARE COMFORTABLE WITH .
VIDEO SURVEILLANCE FOR
it CRIME DETERRENCE

; 46%

ARE COMFORTABLE
WITH SOCIAL
DISTANCING MEASURE ;
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Conv1ence

57%

e PICK FASTER CHECKOUTS AS THE MOST
: PROMINENT PERCEIVED BENEFIT ey
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IS EXPECTED FOR” = e
PERSONAL - EMERGENCIES, .

'SELF-CHECKOUT, -~
ASSISTANT - CUSTOMER SERVICE s s £

TOP RETAIL SHOPS CONSUMERS WOULD GO FOR
PHYSICAL SHOPPING AFTER THE PANDEMIC

PERCEIVED BENEFITS OF UNMANNED STORES

PREFERRED IN-STORE SERVICES AND OPERATIONS
CONCERNS FOR IN-STORE SERVICES AND OPERATIONS

Download 1nd1v1dua1
country repcrts now'

About Axis Communications

We enable a smarter and safer world by
creating network solutions to improve security
and to find new ways of doing business.
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