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Retailers set to maximise surveillance spend with
network video
An independent research report commissioned by Axis Communications, the global leader
in network video and conducted by the Centre for Retail Research, Nottingham (CRR) has
revealed that the vast majority of retailers are considering a move to IP-based surveillance.

The report ‘Retail use and experience of CCTV in the UK’ examines the current and future use of
CCTV in the UK’s retail sector and shows that although more than three quarters (77.9 per cent)
of the respondents still rely on analogue CCTV, 71.2 per cent (a high proportion of which are
organisations with more than 100 stores) were planning to rollout network cameras that use their
IT network or the Internet (known as IP surveillance) to access and share images. 

Commenting on the report, Professor Joshua Bamfield from the CRR said: “The report clearly
shows that many retailers are keen to maximise their investment in their surveillance system so
that it can be used as more than just a loss prevention tool. 

“Although analogue CCTV still dominates in this sector, retailers are obviously beginning to
realise its limitations and appreciate the additional benefits an IP-based system can deliver.”

Atul Rajput, retail business development manager, Northern Europe, Axis Communications said:
“IP surveillance delivers a host of benefits for retailers. HDTV network video cameras provide
clear, useable images which can be shared between stores quickly and easily. And, as the footage
is digital, it is far easier to locate than the images captured by analogue systems. Retailers can
also monitor activity in their stores remotely over the Internet, even via a handheld device, from
anywhere in the world.

Where IP surveillance really shines over traditional analogue technology is that it is capable of
far more than loss prevention and security as these systems are able to deliver real marketing and
business intelligence.
.
Rajput said: “The report shows that a significant number of retailers are interested in business
intelligence applications such as people counting and heat mapping solutions which can be
embedded in network video cameras. This just isn’t possible with analogue CCTV.

“These insights into consumer behaviour help retailers to plan staffing levels and optimise store
layouts and this contributes to improving the bottom line and customer service.”

Retailers who have already made a significant investment in analogue surveillance systems can
create a hybrid system by introducing a video encoder which ‘digitises’ the images. Axis has
worked with many large retailers throughout the world to successfully upgrade their surveillance
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systems to IP with minimal impact to their IT networks. 

About the report

The report entitled ‘Retail use and experience of CCTV in the UK’ was conducted by the Centre of Retail Research,
Nottingham http://www.retailresearch.org/ and commissioned by Axis Communications.
The report was based on the opinions of 363 respondents, ranging from single-store retailers to those with more
than 400 outlets. Retailers who responded to the questionnaire had a combined total of 29,240 stores (about 9 per
cent of the UK’s retail outlets.)
The breakdown of respondents: 60 per cent were non-food retailers, 40 per cent were food retailers.

Notes to editors
1 Axis Communications is the global market leader in the network video market. The network camera market is set to
have a CAGR of 27 per cent per year over the next five years. The world market for video surveillance products  is
forecast to be worth more than $14,474 million by 2014 according to industry analyst house IMS Research (
http://www.imsresearch.com) in its latest market report entitled ‘The World Market for CCTV and Video
Surveillance Equipment 2009 Edition’ published in August 2009.
 

About Axis
Axis is an IT company offering network video solutions for professional installations. The company is the global
market leader in network video, driving the ongoing shift from analogue to digital video surveillance.  Axis products
and solutions focus on security surveillance and remote monitoring and are based on innovative, open technology
platforms.
Axis is a Swedish-based company, operating worldwide with offices in more than 20 countries and cooperating with
partners in more than 70 countries. Founded in 1984, Axis is listed on NASDAQ OMX Stockholm under the ticker
AXIS. For more information about Axis, please visit our website at www.axis.com .

For all media enquiries, please contact:
Fiona Whyatt, Insight Marketing & Communications 
Phone: + 44 (0) 1625 500800, E-mail:axis@insightmkt.com

Axis Communications Ltd. Suite 6-7, Ladygrove Court Hitchwood Lane, Preston, Nr Hitchin Hertfordshire SG4 7SA Hertfordshire
Phone: +44 146 242 7910 Fax: +44 146 242 7911 www.axis.com

http://www.retailresearch.org/
http://www.imsresearch.com
www.axis.com
mailto:axis@insightmkt.com

