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Axis Communications, the global leader in the network video market1, showcases network video solutions that help retailers to combat shrinkage and improve business efficiency at EuroCis 2009 (Düsseldorf, Germany, 10-12 February 2009), in conjunction with its partners Cognimatics, Genetec and Cliris. At Europe’s leading trade fair for IT and Security in Retail, Axis and its partners demonstrate how network video solutions go beyond mere security solutions and help retailers to improve their business operations and better confront the economic downturn. Recent reports such as the “Current Crimes Trends Survey” have revealed a strong correlation between the increase in retail crime and the economic downturn.
“With the economy being down, shrinkage could become a serious problem for the already strongly affected retail industry”, explains Johan Åkesson, director of business development, retail at Axis Communications, the global leader in the network video market. “Retailers that invest in our cost effective network video solutions will be able to thwart shrinkage on all levels where it occurs and optimize their bottom line revenues.” 
This is important as low margins make retailers especially vulnerable to shrinkage and losses that are equating up to 20 – 40% of their profits. Axis network video cameras, combined with the video point of sale (POS) integration solution of its partner Genetec help to reduce shrinkage at a very sensitive point: the checkout. By linking video images from the checkouts with the corresponding transaction data and setting user-defined rules, the system points out specific types of transactions deemed to be suspicious or unusual, such as a large amount of manually entered values, unauthorized discounts given to customers or granting returns when there is no item returned. 
But network video solutions can do even more. Axis' network cameras embedded with IV applications such as people counter or zone monitoring from its partner Cognimatics enable the detecting of the number of people entering a shop or parts of the shop that are overcrowded. They measure customer "dwell" times to evaluate the effectiveness of campaigns and in-store advertisements. Hot zone monitoring shows how many people are occupying certain areas of a store, shopping mall or waiting rooms and view data per minute, hour or day or even in real time over the network. On top of that, a centralized platform from Axis partner Cliris enables on-site and real time marketing analysis of customers' behavior that can be integrated into the retailers' information system. It analyses the data from the network camera and delivers new types of performance indicators, like outlets and windows attractiveness, sales forces and sales areas performance, consumer flows and trajectories, success of the impact of promotional campaigns and the segmentation of visitors and buyers by gender. This solution helps retailers to enhance the customer's experience. As a result, retailers can better confront side effects of the current economic situation such as fiercer competition, decreasing demand or aggressive pricing in the retail sector.

At EuroCis 2009, Axis and its partners will showcase a broad range of such retail specific solutions and demonstrate interested retailers the advantages of network video solutions. 
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Notes to editors

1 Axis Communications is the global market leader in the network video market with a market share of network cameras of 33.5%. The world market for network cameras alone is forecast to be worth more than $2.5 Billion by 2012. The network camera market is set to have a CAGR of more than 35 per cent per year over the next three years, according to industry analyst house IMS Research (www.imsresearch.com) in its latest market report entitled ‘The World Market for CCTV and Video Surveillance Equipment 2008 Edition’ published in November 2008.  
About Axis Communications
Axis is an IT company offering network video solutions for professional installations. The company is the global market leader in network video, driving the ongoing shift from analog to digital video surveillance. Axis products and solutions focus on security surveillance and remote monitoring, and are based on innovative, open technology platforms.
Axis is a Swedish-based company, operating worldwide with offices in 20 countries and cooperating with partners in more than 70 countries. Founded in 1984, Axis is listed on the OMX Nordic Exchange Exchange under the ticker AXIS. For more information about Axis, please visit our website at www.axis.com
About Cognimatics

Cognimatic is, the leader in Cognitive Vision, is dedicated to providing efficient and innovative products within its two business segments - Mobile Communications and Intelligent Surveillance. 

 Founded in 2003, Cognimatics is a company with its roots at the Centre for Mathematical Sciences, Lund University, Sweden. Behind the company is a group of world leading researchers from the fields of Computer Vision and Cognitive Vision. More than 50% of the company's research and development staff are PhD's, known internationally for their expertise in the field of cognitive vision. For more information, visit: www.cognimatics.com
About Cliris Group
Cliris addresses to all distribution players seeking innovative tools and technology to measure the efficiency of their marketing and sales efforts. On-site marketing analysis of customers’ behaviour represents a managerial revolution brought about by this new technology. Merchandising decisions can now be made in real time. All retail sales players are impacted by this technological revolution: sales management, commercial development, marketing professionals, and communication channels. For more information, visit: www.clirisgroup.com
About Genetec

Genetec is a pioneer in the physical security and public safety industry and a global provider of world-class IP video surveillance, access control and license plate recognition (LPR) solutions to markets such as transportation, education, retail, gaming, government and more. With sales offices and partnerships around the world, Genetec has established itself as the leader in innovative networked solutions by employing a high level of flexibility and forward-thinking principles into the development of its core technology and business solutions. Genetec’s corporate culture is an extension of these very same principles, encouraging a dynamic and innovative workforce that is dedicated to the development of cutting-edge solutions and to exceptional customer care. For more information, www.genetec.com
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